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If you own property in Terrell, TX or the surrounding counties, let us show you why

Hottinger Real Estate, Inc. is the best real estate agency to list with. Hottinger Real
Estate, Inc.  has been serving Terrell, TX and the surrounding counties SINCE 1975
With over 35 years of real estate expertise, let us show you how our proven marketing

and consumer driven service can work for you.

Marketing Tools - Publications and Syndication Part ners
T  www.hretx.com (Company Website)
1 East Texas Homes & Farms Magazine - www.homesandfarms.com
1 North Texas Real Estate Information Systems (N.T.R.E.LS.)

The Terrell Tribune

T www.Realtor.com (Where the World Shops for Real Estate Online .E)

=

Yahoo! Real Estate (#1 real estate website with 5.1 million unique visitors, according
to comScore Media Metrix September 2008 rankings.)

VisualTour.com
YouTube ( http://www.youtube.com/user/hottingerrealestate )

LandsofAmerica.com (#1 in Rural Real Estate Online i Syndicatesto 3 50 + websites )

LandsofTexas.com

CountryHomesofTexas.com

LandWatch.com

LandandFarm.com

LandJournal.com

LakeHousesofTexas.com

www.CoStar.com (# 1 Commercial Real Estate Information Company)

Xceligent  (Top - Quality Commercial Real Estate Information Company )
LoopNet  (#1in Commercial Real Estate Online )

Van Zandt Newspaper (on First Monday Weekends only)

=A =/ = =4 =4 4 -4 -4 -4 -4 -4 -4 -4 -4

Craigslist (Local classifieds and forums for more than 500 cities in over 50 countries
worldwide)

www.backpage.com
T MSN.com

=



http://www.hretx.com/
http://www.homesandfarms.com/etlh/index.htm
http://www.ntreis.net/
http://www.realtor.com/
http://www.landsofamerica.com/america/
http://www.costar.com/
http://dallas.craigslist.org/
http://www.backpage.com/
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Cyberhomes

PropBot.com

SecondSpace

FrontDoor  (Powered by HGTV)

Local Matters Inc.

CLRSearch.com

HomesZ.com

NICHE properties Network

Unique Global Estates (Exclusively for properties listed over $1Million USD)
TheHousingPages.com

Homefinder.com

NTXHouseHunters.com (a real estate searc h engine focused on land and residential
listings in North Texas.)

Clickable City Directory

HouselLocator.com

[The Nest].com

Bilingual Marketing Group (Serving US Hispanic home buyers and sellers to search
for listings and to connect to Real Estate pract itioners in their area.)

HomeHippo

Kneed|

Byte Play LTD - www.dothomes.com (the real estate search engine)

Google Base

Oodle.com___ (a whole new way to shop classifieds)

Enormo.com (the worldwide property portal)

HotPads.com (t he place to find your placekE)
Trulia__ Real Estate Search

VAST.com _ Real Estate Search

Zillow.com (Your Edge in Real Estate - attracts approximately 7 million unique visitors
a month.)

RealEstateAndMortgageFinder.com

Kazork.com

W WW.WSj.com (Wall Street Journal On -line)
WWW.moving.com (Your Complete Relocation Solution ! E)
Move.com

www.areawidedirectory.com (Under Real Estate and Ranches)
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http://www.dothomes.com/
http://base.google.com/
http://www.oodle.com/
http://hotpads.com/main.htm
http://www.trulia.com/
http://www.wsj.com/
http://www.moving.com/
http://www.areawidedirectory.com/

1 AT&T The Real Yellow Pages - www.yellowpages.com

1 Your Town Yellow Pages - www.yourtownyp.com

1 Yellowbook - www.vellowbook.com (See Ad under Real Estate and Ranches)

2

I LandsofAmerica.com
ent Hlin Pural Beal Edete Pnbine
1 Plus hundreds of other sites syndicated through &

When you list with Hottinger Real Estate, Inc. your property will be syndicated to over
35 of the mos  t-visited listing search sites linked to Point2 Agent.
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http://www.yellowpages.com/
http://www.yourtownyp.com/
http://www.yellowbook.com/
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Are you concerned about how to ensure your property gets the best marketing and
exposure to qualifiedbuyer s i n todayo6s mar ket conditions?

90% of Home Buyers turn to the Internet to look for real estate.
Which properties capture their time and attention?

Listings of properties for sale, of course. But listings with plenty of information including
a visual presentation of the home. In fact 97% of consumers surveyed prefer listings
with virtual tours and multiple photos. Sounds obvious? Imagine if on eBay, an
automotive or hotel website you just saw a couple of lines of text describing the item
offered. No photos, no feature rich information about the specifications, the warranty, or

how to find or purchase the item. You wo dwebsite t
would you?

Providing a quality, rich media Internet based showcase is now one of the minimum
requirements for Hottinger Real Estate, Inc. to effectively market a

to attract buyers to express interest in that property. No lo nger is it acceptable to just

put a sign in the front yard, purchase a 3 | ine

Listedd postcards to the neighbors and hold an

Hottinger Real Estate, Inc. is proactive in leveraging the power of the inter net to market
your property and know that we need to do more than just show a few lines of text and
a photo or two on the Multiple Listing Service or on our own website.

Hottinger Real Estate, Inc. use s the power of VisualTour to
professionally showcase y our property with rich media that appeals to buyers.

But VisualTour is much more than just a series of pretty photos and scrolling panoramic
scenes. Each VisualTour can include interactive mapping, a printable flyer, the ability to
download the tour forr  eference when a buyer cannot be connected to the internet and
immediate contact points so that buyers can reach your Hottinger Real Estate, Inc.

listing agent immediately!

Maximum Exposure

Just as important as all of these features is the Maximum Exposure that only VisualTour
provides your agent and your home. Hitwise.com is a leading website traffic measuring

service, monitoring more than 1 million websites, including more than 2,500 real estate

websites. These recent charts clearly show that the nearly 1 0 million VisualTours viewed
monthly is more than three times the exposure generated by our nearest virtual tour
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competitor. And VisualTour is also a serious information source compared with other well
known real estate search sites.

Top 10 Virtual Tour V endors*

Source: Hitwise.com - Real-Time Competitive Intelligence. All data shown from March, 2010.
*Custom subcategory defined.

We are me mbers of the MetroTex Association of Realtors Multiple Listing Service (North
Texas Real Estate Information Systems). This MLS association allow s Realtors all over
North and East Texas to view your property and bring clients to see them. These MLS
listings are also sh  own on the largest home database in the country, REALTOR.com ®.

REALTOR.ca® is where the world shops for real estate anline

How would you like your home exposed to the larges t online audience of home buyers in
the world? ! Hottinger Real Estate, Inc. is a member of the REALTOR.com® Marketing
System, adding yet another way to get your pro perty the maximum attention and

exposure it deserves when it comes time to sell.

Allof our cl i ents can now benefit from an enhanced
estate site ', REALTOR.com®. And, using the comprehensive REALTOR.com® Marketing

System enables me to customize an online marketing strategy to your needs and make

sure your prop erty has unprecedented exposure. On REALTOR.com® alone, your

property will stand out to more than 6.1 million consumers who, on average, spent 86%

of the time they spend searching for a home online on REALTOR.com®. !

In addition, when your home is listed o n REALTOR.com®, it also appears on the local
real estate sections of AOL, MSN and CompuServe, among others. When home buyers
and sellers go online to search in your local area on some of the most popular Web sites,
they will find your listings, courtesy of REALTOR.com®.

I t 6 s parcommdnient to market your home in the right way to the broadest
possible audience of home buyers 24 hours a day, 7 days a week.


http://www.realtor.com/
http://www.realtor.com/

- Buyers and sellers spend 3 times longer on REALTOR.com® than any other real estate
site?

- REALTOR.com® receives nearly 6 million unique visitors each month, making it the
most visited real estate site 3

Why is REALTOR.corf®with buyers and selléps

1 More homes for sale than any other site

1 The freshest data online with up to 15 mi nute updates from major MLS's across the
country

1 More REALTORS® trust their listings with REALTOR.com® than any other site

1 More robust information about homes, neighborhoods and REALTORS than any other site

1 Media Metrix May 2004. Time spent searching on comparable real estate aggregation sites.
2 Media Metrix - Number of total minutes spent on REALTOR.com® during June of 2007.
3 Media Metrix i Number of unique users on REALTOR.com® each month of 2007

Here are a few fatts

90% of the buyers uset  he internet to search for properties.
o Around 60% of buyers are likely to walk through homes viewed online.
o 89% of buyers searching online used real estate agents as an information
source.
o 40% of the buyers use the internet for an information source

*2009 NAR  Profile of Homebuyers and Sellers

HOTTINGER REAL ESTATE aNdWeb Affiliates

ONLINE DISTRIBUTION

One of the valuable skills our Associates provide as a REALTOR® is the ability to market to a large
audience of qualified buyers. Through our use of the REALTOR.com® marketing system, we have
the advantage of being one of the few REALTORS® who leverages the distribution power of the
I nternetds most popul ar we st yourdane antREALWERICONERI, yoer s .
home is also included within the real estate sections of AOL, MSN, Netscape, Moving.com and over
fifty additional real estate sites. Home buyers who go online to search for real estate in your local
area on these popular Web sites, will find your home, through my use of the #1 real estate site’,
REALTOR.com®. This tremendous exposure to the largest audience of buyers helps give your home
the visibility it deserves.
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REALTOR.com® Distribution B T

G meve

Where the World Shops
reaLiow for Real Estate Online™

Jinkie- MSMY. @) Netscape
indsne
WJUNO MENETZERO eXcite
/iovingcom () () CompuServe

CHICAGO SUN-TIMES Daily Herald

Please note: Commercial properties may not appear on Realtor.com or the websites listed above.

The Importance of Online Marketing

o For more than one -third of home buyers, the first step in the home -buying
process was looking online for properties.

o Nine in ten home buyers used the Internet to search for homes.
o Real estate agents were viewed as a very useful information source by 81
percent of buyers who used an agent while searching for a home X

Source: 2009 NAR® Profile of Home Buyers and Sellers

REALTOR.com® #1 with Minutes on Site (in Millions)

20 40 60 80 100 120 140 160 180

Realtor.com | o1

Zilow b%
HPCinter@ctive ;1’!

com

|
|
Yahoo! U.S. Real Estate 1:& |

Zip

Rent.com fZ7
MSN Real Estate 16
AOL Real Estate 'f‘s
Trulia ; 13

Property of REALTOR.com®.

J
Source: comStore Media Métrix, October 2008




REALTOR come 50,00
Home Gain )« o140
Yahoo! Real Estate | NN 1,764,000
For Sale By Owner _ 1,619.000
RealEstate.com || 1050000
LivingChoices.com =
Homes.com | 1017.000
ZipRealty Lo ]909.000

Buyers spend more time on REALTOR.com® than any other real estate
site on earth.

REALTOR.com®

of time searching

*Media Metrix 1 based on reporting of the time online users spent during 2005 on REALTOR.com® and other
comparable real estate listing aggregation sites and excluding sites of franchisors/brokerages
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Exposure

Not just the largest audience -- the right audience.
REALTOR.com® Average Monthly Totals*

o Unique Users:

A More than 5 million /\c

o Time Spent per User: HOTTINGER
REAL ESTATE INC.
A More than 40 minutes www.hretx.com

*conScore Media Matrix, April 2003

How HOTTINGER REAL ESTATE wmNarket your home on REALTOR.com®

Comprehensive content including customized home description, multiple photos, and interactive
consumer ¢ ontact opportunities allow us to present your home in the best possible light.

Listing Enhancements

By listing with  Hottinger  Real Estate, Inc ., the door will be open to millions of online buyers
actively looking to purchase.

o Buyers can contact us 24/7 via email, phone or fax

o Webll <create a custom propert)

o Wedl I add what consumers want

7 out of 10 home shoppers are looking for their next
home on the Internet.

-NAR Survey of Buyers and Sellers, 2002

Researc h now shows that you are 500% more likely to sell
a home through the Internet than through the newspaper.

12006 National Association of REALTORS® Profile of Home Buyers and Sellers
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e Ranches . Farms . Acreage
LandsofAmerica.com HOTTINGER  RuralResidential. Waterfiont

#Flin Lial Lead Elale nline REAL ESTATE. INC.
203 N. Rockwall St.

Terrell, TX 75160 .
(972) 524.5683 Wwww.hretx.com mLs

the Most Visited Rural Real Estate Platform in the US (Jan. 2010)
$33bi Il lion forisaterd/ mo2Amdbsitesonhi sed t hrt
In addition to Realtor.com® and our other publications and syndica tion partners , the
following types of properties listed with Hottinger Real Estate, Inc. will be advertised
at LandsofAmerica.com: i

Residential (on 1 or more acres)
Acreage

Acreage w/ House

Lake Property

Lake Property w/ House

River Property

River Propert y w/ House
Commercial

X X X X X X X X

x LandsofAmerica.com, LLC is the largest rural real estate listing network in the
country. The company consists of 153 owned and operated websites which are
targeted toward buyers and sellers of land, farms, ranches, lake houses, mounta in
properties, timberland, and rural residential homes - basically any real estate
outside urban areas. There are three websites for each of the 50 states that focus
specifically on driving targeted traffic to the properties for sale in that state. These
websites encompass land, lake houses, and country homes for sale. (ex.
LandsofTexas.com , LakeHousesofTexas.com , and CountryHomesofTexas.com
There are also nationwide websites that allow a buyer to search across the country
at LandsofAmerica.com , LakeHousesofAmerica.c om, and
CountryHomesofAmerica.com

x In addition to the group of owned and operated websites, LandsofAmerica.com
also powers a network of partner websites which have targeted traffic interested in
rural real estate. These partners include newspapers, magazines, associations, and
lifestyle categories. Some examples include Field & Stream, Outdoor Life, Houston
Chronicle, Dallas Morning News, Mother Earth News, Home Town Locator, Equine
Network, Timber Hom e Living, MyOutdoorTV.com, American Quarter Horse
Association, Mahindra Tractors, and over 200 other partners

LandsofAmerica.com is the larges t rural land listing service in the Nation
advertising farms, ranches, timberland, mountain and waterfront properties.
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http://www.landsoftexas.com/
http://www.lakehousesoftexas.com/
http://www.countryhomesoftexas.com/
http://www.landsofamerica.com/
http://www.lakehousesofamerica.com/
http://www.countryhomesofamerica.com/
https://www.landsofamerica.com/shared/includes/partnerList.cfm

--- LandsofAmerica.com Partner Websites
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San Francisco Chronicle  ST.LOUIS POST-DISPATCH

%mél}tﬁ%?s HOUSTONCHRONICLE G%QS!SA

oedle

100+ websites Mahindra

|_ Tractors
46 websites

FTE e TIMBERHOME

LIVIMNG

FOREST

¥, | ANDOWNERS

ASSOCIATION, INC.

- CAROLINA
sc@Pcom  CLASSIFED
MARKETPLACE
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